


3232

CONCLUSION

T he revitalization of town centres through independent retail and local entrepreneurship will be 
�R�Q�H���R�I���W�K�H���P�D�M�R�U���F�K�D�O�O�H�Q�J�H���R�I���W�K�H���Q�H�[�W���(�X�U�R�S�H�D�Q���P�D�Q�G�D�W�H�����,�Q�G�H�H�G�����W�K�H���G�H�V�H�U�W�L�ú���F�D�W�L�R�Q���R�I���W�R�Z�Q��

�F�H�Q�W�H�U�V�����Z�K�R�V�H���F�D�X�V�H�V���D�Q�G���P�H�F�K�D�Q�L�V�P�V���K�D�Y�H���Q�R�Z���E�H�H�Q���I�X�O�O�\���L�G�H�Q�W�L�ú���H�G�����K�D�Y�H���F�R�Q�V�H�T�X�H�Q�F�H�V���L�Q���W�K�H��
United Kingdom (Brexit), in France and in Belgium (‘Yellow Vest’ protests), in the Netherlands, in Italy, 
in Poland and in Hungary, in a brutal and threatening way. All Europe is affected by these social and 
�W�H�U�U�L�W�R�U�L�D�O���L�Q�H�T�X�D�O�L�W�L�H�V���W�K�D�W���Q�D�W�L�R�Q�D�O���S�R�O�L�F�L�H�V���K�D�Y�H���I�D�L�O�H�G���W�R���U�H�G�X�F�H���H�I�ú���F�L�H�Q�W�O�\��

With the perspective of the next European mandate, it seems necessary that this phenomenon should 
be integrated into European policies in a much more effective way than before. It is the aim of the 
various civil society players, the academic world and EU institutions that have been involved in this 
European White Paper.

Initiatives aiming to promote vitality in town centres emerged almost everywhere, demonstrating 
�W�K�H���X�U�J�H�Q�F�\���R�I���D���F�R�Q�F�H�U�W�H�G���D�F�W�L�R�Q���L�Q���R�U�G�H�U���W�R���R�Y�H�U�F�R�P�H���G�L�I�I�H�U�H�Q�F�H�V���D�Q�G���D�O�O�R�Z���H�I�ú���F�L�H�Q�W���D�Q�G���F�R�Q�F�U�H�W�H��
results. It is the backbone of European town centers that has to be created. The proposals are based 
on the observation of the level of town centres’ vitality and on the modernization of retail businesses. 
They are also based on innovative and collaborative approaches.

Their goal is to strengthen the social, economic and territorial cohesion in Europe and add value to 
the Urban Agenda objectives initiated in 2016. It is a starting point to allow the implementation of 
�F�R�P�P�R�Q���W�R�R�O�V�����F�R�P�P�R�Q���O�D�Q�G�P�D�U�N�V���D�Q�G���V�K�D�U�H���R�I���J�R�R�G���S�U�D�F�W�L�F�H�V���W�R���ú���J�K�W���D�J�D�L�Q�V�W���W�K�L�V���V�F�R�X�U�J�H���Z�K�L�F�K��
threatens the foundations of our European democracies. Thus, the future of Europe is now at stake 
in a world that is undergoing profound changes and whose new face is still not fully known. It is time 

to take action!
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POLITICAL INSTITUTIONS 

European Parliament 

Georges Bach, MEP (PPE/Luxembourg), member 
of the TRAN Committee and the Urban intergroup 

Brando Benifei, MEP (S&D/Italy), 
member of the EMPL Committee

Jean-Paul Denanot, MEP (S&D/France), 
member of the BUDG Committee

Arne Gericke, MEP (ECR/Germany), member 
of the EMPL Committee and the SME intergroup

Krzysztof Hetman, MEP (PPE/Poland), member 
of the REGI Committee and the Urban intergroup 

Dennis de Jong, MEP (GUE/Netherlands), 
member of the IMCO Committee

Jan Olbrycht, MEP (PPE/ Poland), member of the BUDG 
Committee and President of the URBAN intergroup 

Joachim Zeller, MEP (PPE/Germany), Vice-President of the 
REGI Committee and member of the Urban intergroup

European Commission 

Nicholas Costello, European Commission, DG EMPL, 
Assistant Head of the Entrepreneurship and Job Creation Unit 

Tomasz Husak, European Commission, DG GROW, 
Head of Cabinet

Colette Maloney, European Commission, DG CNECT, 
Head of the smart cities and sustainable development unit 

Maria Nyberg, European Commission, DG EMPL, Manager 
of the European public policies “Collaborative economy, 
digitalisation, entrepreneurship and education”

Kirstin Schreiber, European Commission, DG EMPL, Director 
of the COSME programme and policies affecting SMEs

CEDEFOP

Jens Bjornavold, Senior Expert, European Centre for 
the Development of Vocational Training  

Cosmin Roman, Liaison Agent and Information Specialist, 
European Centre for the Development of Vocational 
Training 

CIVIL SOCIETY ORGANISATIONS

Belgian Association of Town-Centre Management, 
AMCV, Belgium

Association of Town and City Management, 
ATCM, United-Kingdom

Bundesvereinigung City- und Stadtmarketing 
Deutschland e.V. (bcsd), Germany

Cities Northern Netherlands, Netherlands

ConfCommercio, Italy

Spanish Confederation of Commerce, Spain

Portuguese Confederation of Commerce 
and Services, Portugal

Gospodarska zbornica Slovenije, Slovenia

Heritage Council, Ireland

LivingCities, Denmark

MKB-Nederland, Netherlands 

SMEunited, Europe

Stadtmarketing Austria, Austria

Svenska Stadskärnor, Sweden

Town of Groningen, Netherlands

List of civil society members 
having supported this European initiative
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RESEARCHERS, ACADEMICS AND EXPERTS

Dominique Hes, Director, Thrive Research Hub, Melbourne 
University, Australia

Hervé Le Bras, Demographer, Specialised in Social History, 
EHESS, France

Bertrand Lemoine ,  Research Director specialised in  
“le Grand Paris” and digital transition, CNRS, France

Oana Mihaescu, Researcher in Economic Geography, HUI 
Research, Stockholm, Sweden

Ioulia Ossokina, Urban economist and Assistant Professor  
of Housing research and modelling, Eindhoven University  
of Technology, Netherlands

Gilbert Rochecouste, Worldwide Expert of placemaking, 
Founder and Managing Director of Village Well, Melbourne, 
Australia

Michael Shuman, Economist, Worldwide Expert of the  
community in economy, Washington, USA 

COMEOS, Belgium

Der Mittelstandsverbund, Germany

Fédération Nationale des Marchés de France, France

Finnova Foundation, Spain

Independant Retail Europe, Europe

Retail Grocery Dairy & Allied Trades Association, Ireland

Additional list of organisations consulted  
in connection with this project 
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